2012ARA

LAS V E G AS International Awards Market

Las Vegas, NV « Wednesday-Friday, March 7-9, 2012

AWARDS MARKET INFORMATION

EXxHIBIT LOCATION

STANDARD BOOTH PACKAGE

Las Vegas Convention Center
3150 Paradise Road

Las Vegas, NV 89109
702/892-0711

Hall: C5

HEADQUARTERS HOTEL

Las Vegas Hilton

3000 Paradise Road

Las Vegas, NV 89109
702/732-5111

Reservations: 800/732-7117

Room RATES*

$119, plus tax
February 3, 2012

Single/double
Reservation deadline

OFFICIAL SERVICE CONTRACTOR

GES Exposition Services
7050 Lindell Road

Las Vegas, NV 89118
800/475-2098 or 702/515-5970
Fax: 866/329-1437
WWW.geSsexpo.com

Move-in/MovE-ouTt*

Tuesday, March 6 8 am-8 pm
Friday, March 9 3-8 pm
*If additional hours are needed, please contact ARA.

ExHiBIT HOURS

Wednesday, March 7 10 am-5 pm
Thursday, March 8 10 am-5 pm
Friday, March 9 10 am—-3 pm

Booth size: 10'x10'

Each booth includes:

* 7"x44"company identification sign

e pre- and post-show registration list to ARA supplier
member exhibitors available on request

e three exhibit personnel registrations per booth

* 9'x10' carpet

* one 6'x30" draped table

¢ two chairs

* first night’s cleaning of booth

* one wastebasket

BootH CosTts

ARA Members*

$1,850 per booth  When fewer than 5 booths are contracted
$1,800 per booth  When 5 to 9 booths are contracted
$1,750 per booth When 10 or more booths are contracted

$250 corner fee  Booths with corners will be charged $250 per
corner

$2,000 island fee Island booths will be charged
$2,000, corner fees included

*Must be a supplier member or affiliate member.

Nonmembers
$3,600 per booth  nonmember suppliers and branch or

representative members

Receive a $50 discount per booth if you send your 25%
deposit and signed contract by August 5.

DEADLINES

25% Deposit Due for Early Bird Discount .................. August 5, 2011
50% Deposit Due for Priority Placement............. September 2, 2011
Full Payment DUE........cccooeeieiiiienieneeeeee e December 9, 2011
Show Program Listing ........ccccoeeiniinciniicicnccne January 13, 2012
Show Program Ad Space Reservation ................... January 13, 2012
Show Program Artwork DU€ ..........ccccevereenenecnne January 23, 2012

ARA ¢ 4700 W. Lake Ave. ¢ Glenview, IL 60025-1485 » 800/344-2148 or 847/375-4800 * Fax 888/308-7583
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2012ARA

LAS VEGAS International Awards Market

Las Vegas, NV « Wednesday-Friday, March 7-9, 2012
AWARDS MARKET SPACE APPLICATION

ARA (“the Association”) is hereby authorized to reserve for the company named below (“the Exhibitor”), subject to the Rules and Regulations
provided with this contract, booth space as shown in the Exhibitor Information Kit. The Exhibitor agrees to pay the sum indicated for booth costs as
outlined in the kit. This agreement is complete when signed by both parties.

1st choice, booth No.(s) 4th choice, booth No.(s)
2nd choice, booth No.(s) 5th choice, booth No.(s)
3rd choice, booth No.(s) 6th choice, booth No.(s)
Location priorities (check here ______if the following may override booth choices indicated above; place a 1 or 2 in front of the following to

show which is more important):
#___ Not adjacent to or across from these companies (list by name)

#___ Near (e.g., near concessions)

Determine Booth Cost Calculate Amount Due
Check booth rate that applies: No. of booths #
] ARA manufacturer member or affiliate member .
(or applying for membership) Rate checked at left X
(] 1-4 booths—$1,850 per booth—($1,800 early bird) Total amount due for this contract $
[] 5-9 booths—$1,800 per booth—($1,750 early bird) ) .
[] 10+ booths—$1,750 per booth—($1,700 early bird) Less amount enclosed for this contract -
] Nonmembers and branch or representative members Less amount already paid -
. $3.'600 per bc.mth. . . . Balance to be paid by December 9, 2011. $
(To receive early bird discount, submit 50% desposit and signed contract
by August 5.)
] Corner booth(s) requested—$250 per corner *Fee for corner and island booth(s) requested and received will be
[ 1sland booth requested—$2,000 island charge (corners included) included on your balance due statement.

TERMS: Applications accepted until Show floor is sold out. FOR PRIORITY PLACEMENT, DEPOSIT OF 50% of total contract amount
is due by September 2, 2011, and must be mailed with contract. Balance to be paid by December 9, 2011. Any booth payments received
within 15 days of the Show opening must be in the form of a cashier’s check, certified check or money order. There are no exceptions. A signed
contract is considered an agreement to pay the total amount due. (Make check payable to ARA.) Space cancellation deadline is January 13,
2012, after which no refund will be made for space reserved and not used.

Membership information: []ARA Member No. ] Applying for membership with this contract [ Nonmember

All information listed below will be used in conjunction with the service contractor for company name signs, correspondence and the official
Show program. Information will be used exactly as it is listed below. Please print or type.

Company Key Show contact

Address Marketing contact _
City State/Prov. ZIP/postal code Country

E-mail Web address

Phone ( ) (Toll Free) Fax numbers () (Toll Free)

READ BEFORE SIGNING: Exhibitor’s signature on this contract indicates acceptance of the Rules and Regulations provided with this contract
and is an agreement to pay the total amount due. The person signing this contract on behalf of the exhibitor has the authority to do so and is
responsible for employees’ adherence to the Rules and Regulations.

Signed by Title
LI VISA [ MasterCard [ American Express [ Discover Name on Card
Card Number Amount Charged Expiration Date

FOR OFFICE USE

ACCEPTED BY ARA
Space assigned: booth No.(s) Signed by

No. of booths Date approved

Return with payment to: ARA EXHIBITS, PO Box 3781, Oak Brook, IL 60522 or 800/344-2148 or 847/375-4800 * Fax 847/375-6462
KEEP A COPY FOR YOUR RECORDS.



EXHIBITOR GENERAL INFORMATION

Management—The ARA International Awards Market is conducted under the direction of
the Awards and Recognition Association, hereafter designated as ARA.

Location—The 2012 International Awards Market will be held at the Las Vegas Convention
Center.

Exhibit Hours—Wednesday, March 7, 9 am-5 pm; Thursday, March 8, 10 am-5 pm; and
Friday, March 9, 10 am-3 pm.

Service Contractor—GES is the appointed service contractor. They will send exhibitors an
exhibitor services kit for ordering labor, signs, carpeting, booth cleaning, furniture and other
equipment and services. They can be reached at 800/475-2098 or Int. 702/515-5970
Exhibitor Move-In and Move-Out—Move-in is Tuesday, March 6, from 8 am-8 pm.
Move-out is Friday, March 9, from 3 pm-8 pm. All exhibits must be removed by midnight on
Friday, March 9.

RULES AND REGULATIONS

1

Eligibility to Exhibit—Those entities the regular business of which, for not less than
one (1) year prior to submitting an application to exhibit, has been that of furnishing
goods and services to retailers in the awards and recognition industry shall be eligible
to exhibit as supplier exhibitors. Those entities the regular business of which, for not
less than one (1) year prior to submitting an application to exhibit, has been that of
furnishing services to retailers or wholesalers for end use shall be eligible to exhibit as
affiliate exhibitors. Non-members of ARA otherwise eligible to exhibit, including entities
not eligible for membership in ARA due to their non-profit status, shall be required to
submit adequate documentation of their eligibility to exhibit. Those eligible for retailer,
associate (raw material suppliers), retailer/branch franchisee and/or supplier/branch
franchisee membership in ARA shall not be eligible to exhibit. ARA shall have final and
absolute authority to determine an applicant’s eligibility to exhibit.

Space Assignment—Space application blanks provide for the exhibitor to designate
six (6) choices that ARA will respect according to the exhibitor's point total for ARA
Shows. Booth assignments are based upon a point system allocating points for years
of membership since 1980 and number of years exhibiting since 1980. Where none of
the spaces requested are available, space will be assigned to conform as nearly as
possible in size, price and location.

Relocation of Booth Space—Should it become necessary, ARA reserves the right to
relocate an exhibitor for the good of the Show.

Sharing of Booths—An additional $100 is charged to an ARA member exhibitor opt-
ing to share booth space with another ARA member exhibitor. This extra fee provides
for the insertion of the exhibitor's name in the Show program exhibit directory, for a
separate exhibit sign and for a registration report. Both member companies sharing
the space must complete an exhibit contract. Nonmember exhibitors are not eligible to
share booth space.

Cancellations—Cancellations on or before December 10, 2010, will result in a refund
to the exhibitor of monies paid to ARA. Should the exhibiting company cancel its
reserved space after the space cancellation date, ARA reserves the right to lease the
reserved space to another exhibitor and to retain as liquidated damages all amounts
paid to ARA. Both the exhibitor and ARA specifically recognize and acknowledge that
ARA will sustain certain losses if the exhibiting company cancels its exhibit space after
the space cancellation date. Because it would be difficult, if not impossible, to quantify
these damages, the parties agree that this provision for liquidated damages is neces-
sary and appropriate. In the event that the exhibitor fails to pay the full amount by the
date specified in the body of the contract, ARA reserves the right to consider, as its
option, said failure to be a cancellation of the exhibit space, to lease said space to
another exhibitor and to invoke the liquidated damages clause set forth above.

Sublet of Space—Exhibitors are not allowed to assign, sublet or apportion the whole
or any part of space allotted to them or exhibit therein any goods other than those
manufactured and sold in the regular course of their business unless written permis-
sion is granted by ARA.

Soliciting—Soliciting or canvassing of any kind or distribution of literature in the
exhibit areas, registration areas or meeting rooms by non-exhibiting firms is strictly
forbidden. Any person doing so will be asked to leave. Exhibiting firms may only solicit,
canvas or distribute materials in their exhibit space. No exhibits or displays are allowed
in guest rooms, meeting rooms, hotel corridors, or off-site facilities during ARA Awards
Shows unless approved by ARA. Affixing advertising material to walls, pillars, etc. is not
allowed. Distribution for non-ARA events, such as mini-Shows, is not allowed.

Booth Configuration—All booths are as shown on the floor plan and dimensions
indicated are believed to be accurate but are only warranted to be approximate. Back
drapes of booths are 8'3” high and dividers 3’ high. To maintain uniformity and to pre-
vent the obstruction of view of adjoining booths, displays must not be higher than 8'3”
in the back of the booth and 4’ along the dividers 5’ from the aisle. Displays extending
farther than 5’ from the back wall must remain below 4’ No walls, partitions, decora-
tions or other obstructions may be erected which in any way interfere with the view

of any other exhibitor. ARA standards are set in line with those of the International
Association of Exposition Managers.

Union Requirement (where applicable)—Displays must be erected, assembled,
dismantled, packed and unpacked by union labor. The handling, placing or setting out
of merchandise to be displayed does not require union labor and may be done by the
exhibitor.

Storage—Exhibitors' crates and boxes will be stored by the service contractor and
returned after the Show closes. Exhibitors should mark each piece plainly with their
names and booth numbers. No crates or boxes will be returned before the close of the
Show.

Premises—The premises are licensed on an "as is" basis and ARA will not be liable
for preexisting condition of the premises or for conditions arising during the period

of the license. The exhibitors shall return the premises to the same condition as they
were received.
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Liability—Neither ARA, any of its officers, staff members or trade

Show committee nor the owners, employees or representatives of the Convention
Center will be responsible for any injury, loss or damage that may occur to the exhibi-
tor or to the exhibitor’s employees or property prior, during or subsequent to the period
covered by the exhibit contract. The exhibitor expressly releases ARA individuals,
committees and firm from and agrees to indemnify same against any and all claims for
such loss, damage or injury. While ARA has designated certain official contractors to
perform certain services in connection with the Show, ARA assumes no responsibility
or liability for any of the services performed or materials provided by such contractors.
ARA shall not be liable for failure to perform its obligations under this contract due to
strikes, riots, acts of God or any other cause beyond its control. Anyone visiting, view-
ing or otherwise participating in the exhibitor’s exhibit is deemed to be the invitee or
licensee of the exhibitor rather than the invitee or licensee of ARA. ARA shall not be
liable for injury of any type from any cause to property of the exhibitor or to persons
conducting or otherwise participating in the conduct of the exhibit or to invitees or
guests of the exhibitor.The exhibiting company assumes full responsibility and liability
for the actions of its agents, employees or independent contractors, whether acting
within or without the scope of their authority and agrees to hold harmless ARA and the
exhibit hall from responsibility or liability resulting directly or indirectly there from.
Insurance-Exhibitor accepts total responsibility for his exhibit and its safety in relation
to fire, robbery, accident or other destructive cause, and to injury to the public, which
might occur within the confines of the exhibit or injury to Exhibitor or his employees or
agents while at the ARA Show. Exhibitor at own expense will place insurance which
exhibitor may desire to cover such contingencies. ARA show management recom-
mends that all your merchandise, equipment and other materials are fully insured
against fire, theft and all risks from the time of pick-up until return to your business.
Music Licensing—Exhibitors represent and warrant that they shall comply with all
copyright restrictions applicable to exhibitors including, but not limited to, any music
performance agreement between the Association and ASCAP or BMI. Exhibitors
further represent and warrant that they shall obtain any additional licenses or grants of
authority required of exhibitors under the copyright laws and present the Association
with a copy of such licenses or grants no less than 30 days prior to start of the Show.
Governing Codes—Exhibitors shall comply with fire code laws and all other rules,
regulations, codes or statutes with respect to the installation, conduct and disassembly
of their exhibits. Exhibitors shall also comply with all reasonable requests of ARA offi-
cials with respect to the installation, conduct and disassembly of their displays.

Booth Setup—Exhibitors should strive to have their displays ready two (2) hours prior
to the scheduled opening time. Exhibitors who are not set up by the Show opening
lose one (1) full point in their seniority total for that Show. Exhibitors that begin break-
ing down their booths prior to the published closing time of the Show will lose two (2)
priority points for each Show—a maximum of six (6) points—and will be fined $500.
Retail Sale—Retail sale of any product is not permitted during Show hours.
Security—ARA provides guard service to cover entrances to the exhibit hall on a
24-hour basis. However, ARA shall not be liable for damage or loss to any exhibitor's
property through theft, fire, accident or any other destructive cause whether the result
of negligence or otherwise. Exhibitors must insure their own exhibit and display mate-
rial. ARA assumes no liability for any injury that may occur to visitors to the exhibit
floor, exhibitors or their agents and employees or others. Exhibitors agree not to make
claims against ARA, its employees or agents, except for claims based upon an alleged
breach of contract by ARA.

Admission to the Show—ARA Awards Shows are not open to the public. Exhibitors
should only invite industry retailers. Attendees must show proof that they are engaged
in an established retail business in the awards and recognition industry by supplying a
sales tax or business license. Each exhibiting company is entitled to 3 badges per

10' x10' booth. Additional badges must be purchased for $15 each.

Guests—There is no "guest-of-exhibitor" category. A registrant must be a family mem-
ber of an exhibitor or an employee of an exhibiting company and will receive an exhibi-
tor badge. Identification will be required.

Table Skirting—Exhibitors must provide their own table skirting or order and pay for
skirting from the service contractor. Skirting must cover the full length of the table legs.
Signs—All signs must be within the booth area and may not be posted on columns

or pillars nor placed in the aisles. In addition, all signs must conform to other height
limitations.

Noises—Unusual or distracting noises, smells and activities should be kept to

a minimum.

Alcoholic Beverages—Exhibitors should exercise discretion in the use of alcoholic
beverages in the exhibit area.

Wheeled Conveyances—Only wheeled conveyances needed for disability reasons
are allowed on the Show floor—no strollers, luggage carts, etc. are permitted.
Pets—No pets except those needed for disability reasons are allowed on the Show
floor.

Violation of Rules-Any individual company that violates any of the ARA Show rules
and regulations is subject to forfeiture of space priority points. Repeated violations will
result in the loss of the right to exhibit or attend ARA Shows. ARA reserves the right

to stop or remove from the show any person or persons, including exhibitor personnel,
who are in violation of the Terms and Conditions of ARA shows, or for the performance
or act or practice which, in the opinion of ARA show management is detrimental to
ARA shows. Expelled exhibitors shall not be entitled to any proration or refund of mon-
ies paid.

. Amendments—ARA, through its representatives, shall have full power in the inter-

pretation and enforcement of all rules contained herein and the power to make such
amendments thereto and such rules and regulations as they shall consider necessary
for the proper conduct of the exhibit. There is no agreement or warranty between the
exhibitor and ARA except as set forth in this document. The rights of ARA under this
contract shall not be deemed waived except as specifically stated in writing signed by
an authorized representative of ARA.



2012ARA

LAS VEGAS International Awards Market

Las Vegas, NV « Wednesday-Friday, March 7-9, 2012

AWARDS MARKET SPONSORSHIP PROGRAM

Affordable added exposure! Get recognized by thousands of
awards industry professionals—hecome an ARA show sponsor today!

BENEFITS OF SPONSORSHIP

When you sign on to be an official ARA show sponsor,
you have the chance to get your company name and logo
in front of nearly 20,000 awards industry professionals.
Register by September 14 to take full advantage of the
following promotional opportunities:

* Your company logo in the 2011 ARA International
Awards Market brochure

* Listing on ARA Show Promotional HTML e-mails

* Listing on the ARA Web site, visited by hundreds of
awards professionals each day

* Acknowledgment ads in Recognition Review
(monthly circulation: 8,000) and ARA show programs

* On-site show recognition on signage in highly visible
areas such as registration area, education coffee area,
and the show floor

* Recognition at the Las Vegas Awards Gala

* Recognition on the Las Vegas Awards website

The cost for sponsorship is $1,000.

Put YOUR COMPANY IN THE SPOTLIGHT—
BecomeE AN ARA SHow PRODUCT SPONSOR!

Sponsor an item that ARA attendees can take home

with them, such as a conference tote bag, mints, pins, or
badge lanyards. By becoming a product sponsor, you'll
put your company name in front of industry profession-
als and potential customers throughout the show. Product
sponsors provide the product message, and pay a fee
ranging from $500 to $1,500 (depending on the item).

Note:
* No duplicate product promotions will be accepted.

e First right of refusal to prior sponsorship, first come, first
served after that.

¢ [tems must be approved and include the ARA logo.

Sponsorship Fees include cost of product, plus a
$500 to $1,500 sponsorship fee.

For more information
Contact Brian Fitzgerald
at 800/344-2148, ext. 4751
International 847/375-4751



2012ARA

LAS VEGAS International Awards Market

Las Vegas, NV « Wednesday-Friday, March 7-9, 2012

SPONSORSHIP APPLICATION

Company

Contact

Mailing Address

City/State/ZIP

Phone (Toll Free)
E-mail
[] Yes, sign me up as an ARA International Awards Market Sponsor. $

[] Yes, I'd like to sponsor a product at the show. On the line below is the product
I'd like to feature my company’s name. Please contact me with the costs. $

Total Show Sponsor Amount $

I've listed on the line below the product | want to feature with my company's name.
Please contact me with the cost of sponsorship.

Payment Information
|:| Send me an invoice
|:| Check enclosed.
|:| Please charge my credit card
[JVisa []MasterCard [ ] American Express [ ] Discover

Name on card Card number Exp. date

Signature

Please fax completed form to Brian Fitzgerald, ARA Exhibit Sales
Fax 847/375-6462
Phone 800/344-2148, ext. 4751 or International 847/375-4751



